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Our purpose for this project was to discover how the various forms of social media are used in the 
public relations profession. The objectives of this study included:  

Purpose and Objectives  

• Understanding how PR professionals incorporate social media when creating campaigns 
• Determining the effect social media has had on the public relations profession  

• Determining the future of social media in the public relations profession  

 

 Methodology

By conducting three personal interviews with professional public relations practitioners, our 
group was able to gather extensive knowledge on the importance of using social media within a 
company. The questions were constructed to obtain information on the amount and usage of social 
media within companies. Each individual interviewed was asked seven questions. Each interview 
session lasted 2-3 minutes. Interviews were recorded on a Macbook, using GarageBand. All three 
subjects were interviewed October 13, 2009, at a PRSSA meeting.         

  

The first person interviewed was Joann, an employee at Lincoln who has given seminars to 
other employees on the pressing need to be involved in social networking. Joann is a middle-woman 
confident her career. 

The second person interviewed was Delana, The Salvation Army’s public relations 
practitioner. In her mid-twenties, Delana is knowledgeable in social media and on top of the latest 
social media networks such as Facebook and Twitter. She had a fun and animated personality that 
that showed as she gave her answers.       

The last person interviewed was Michelle, who was in charge of Clearview Communication 
PR.  A middle-aged woman, Michelle gave answers that revealed a background of extensive 
experience within public relations. Michelle’s answers were informative and straight to the point.  
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Results

Social media training is important to every employee, not just PR practitioners. 

  

      Though it was not on our list of objectives to determine, two of the three said teaching 
every employee about using social media is important.  Emphasis is placed within all 
companies on spreading social media through the employees of the company. Each wanted 
to make social media more familiar to employees, while keeping the PR department up-to-
date on what social media can be used for.  

- “I did a joint presentation to the entire sales and marketing organization on the 
importance of using social networking in a business environment and LinkedIn was 
the example we used.”- Joann 

- “…we are teaching our co-workers to use it (social media) and how    best to use 
it in their centers and their media.”- Delana 

-“It (social media) is growing. It’s growing and it’s an integral part. It’s not 
appropriate for all of our clients, but we certainly utilize it for the clients for whom 
it’s most appropriate.  It’s like any other tool that you have, it’s great tool as long as 
you use it correctly.”- Michelle  

 

Social media can be overused in campaigns, but is generally useful in getting 
important PR information out quickly.   

      Delana from The Salvation Army recently introduced Twitter and Facebook usage to 
the company, and uses the sites when disasters hit so watchers can get up-to-date 
information quickly. Michelle believes that overuse is possible, but if used correctly it can 
be an important tool for those clients that fit the demographic. Joann is not as familiar with 
social networking, but believes it is an area of interest.   

      All think it is crucial that the companies embrace social media. It is seen as a helpful 
tool to get the word out.   

-“I think it’s interesting to see how people feed into the information. I think 
generally speaking there is an interest in that.”- Joann  

-“I do a lot of disaster work… It’s just a very quick thing to do when you’re in the 
middle of the field.”- Delana  

-“I think media should go hand in hand with what PR folks do.”- Delana  

-“ Um, we have found it helpful, as far as a success story, maybe not so much, but 
we certainly have found it helpful in getting the word out.”-Michelle  
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       Social media will continue to play a vital role in public relations.   

Because of its usefulness in the field, social media isn’t going anywhere. Those 
interviewed admitted that they are just beginning to use social media, and that there is 
definitely room for growth. None of them said that social media is a fad.  

              -“(The future of social media is) Growing.”- Joann 

-“We just started using Facebook and Twitter in probably the last four to six 
months.”- Delana 

-“Well we are doing a workshop next week on social media, where we will be 
teaching…our co-workers to use it.”- Delana 

-“I think social media should go hand in hand with what PR folks do. So there 
needs to be a social medium with all of that.”- Delana 

-“ I think it’s one of our jobs, because you’re delivering a message, you’re 
disseminating a message, and if you’re working with a client you’re an integral part 
of crafting how they’re perceived by their target markets.”-Michelle  

Conclusion

Social media knowledge and usage is critical within the public relations field.  The availability 
of usage for social media is vast. Primarily, PR practitioners are using Facebook and Twitter for 
crisis management, press releases, and for quick updating. All of the interviewees agree that everyone 
should be well versed in social media. Each professional interviewed promised growth for the social 
media use not only in their own company, but also in the world of PR.   

  
  

 
  
  
  
  
  
  
  
  
  
  
  
  
  
  



4 
 

 

Purpose: To study social media use in public relations 

Interview Guide 

The objectives of this research study are: 

• To understand how PR professionals use social media campaigns  
• To determine the effect the PR field has had on social media use  
• To determine the future of social media in public relations  

1. Which social media sites have you used for PR campaigns?  
2. Do you have a success story about social media?  
3. How do you measure the success of PR campaigns that use social media?  
4. Do you see an overuse of social media campaigns?  
5. How do you think the general public views PR campaigns on social media sites?  
6. What is the future of social media in your company?  
7. Do you think social media should be the job of PR practitioners? Why or why not?  

  

Interview Transcripts 

“I’m speaking for my company, Lincoln.”  

Transcript for Interview #1 

1: Which social media have you used for PR campaigns?  

“None.” 

2: Do you have a success story about social media?  

“I do. I have a presented our global sales conference last week and the marketing project manager 
and I did a joint presentation to the entire sales and marketing organization on the importance of 
using social networking in a business environment and LinkedIn was the example we used.”  

3: How do you measure the success of PR campaigns that use social media?  

“We have not done that at this point yet.”  

4: Do you see an overuse of social media campaigns?  
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“No, I think people don’t pay attention to that and that’s kind of the reason we actually brought this 
to the table- we pushed pretty hard to actually get on the agenda it was initially we had some push 
back on it.”  

5: How do you think the general public views PR campaigns on social media sites?   

(No answer)  

      Do you think they’re ignored?  

“No, I don’t. It’s interesting to me, I’ve never used twitter. I think it’s interesting to see 
how people are willing to feed in to information. I think generally speaking that there is an 
interest in that.”  

6: What is the future of social media in your company?  

“Growing.”  

7: Do you think social media should be the job of future job practitioners?  

“I do. Yes.”  
  

Transcript for Interview #2

1: Which social media have you used for PR campaigns?  

  

“Twitter and Facebook”  
  

      How did you use Twitter specifically?  

“I do a lot of disaster work. So when it’s time to send out releases, I do a timely URL. It’s 
just a very quick thing to do when you’re in the middle of the field.”  

      What company do you work for?  

      “The Salvation Army”  

2: Do you have a success story about social media?  

“I’m working on it.”  

3: How do you measure the success of PR campaigns that use social media?  
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“Well I guess I measure it by how many hits we get on Facebook. How many fans. Our Facebook is 
connected to Twitter, and it gives easier access to reporters. I guess I can measure it that way by how 
many calls I get or how many emails I get from that.”  

4: Do you see an overuse of social media campaigns?  

“You know I haven’t really thought of it that much as an overuse. There could be an over saturation 
but I haven’t really thought that. We just started using Facebook and Twitter in probably the last 
four to six months.”  

5: How do you think the general public views PR campaigns on social media sites?   

“Well I suppose that if the person is really good they welcome it. I guess I don’t know if people 
really know how to use social media yet.”  

6: What is the future of social media in your company?  

“Well we are doing a workshop next week on social media we are teaching our clients well not our 
clients, our co-workers how to use it and how best to use it in their centers and with their media.”  

7: Do you think social media should be the job of PR practitioners?  

“You know that’s a really good question because I’ve thought about that in my line of work because 
along with what I do I also maintain our website and develop our website and that is not my gift. 
But I think social media should go hand in hand with what PR folks do. So there needs to be a social 
medium with all of that.”  
  

Transcript for Interview 3

Michelle, Clearview Communications PR 

  

 1: Which social media have you used for PR campaigns?  

We use a variety, LinkedIn, Facebook, as well as Twitter. It just depends on the particular campaign.  

 2: Do you have a success story about social media?  

Um, we have found it helpful, as far as a success story, maybe not so much, but we certainly have 
found it helpful in getting the word out.  

 3: How do you measure the success of PR campaigns that use social media?  

When we do a specific campaign for a product or service or a particular client, we look at how that 
site, all that traffic will have specific initiatives that only happen through the online service so we can 
measure that result specifically. 
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 4: Do you see an overuse of social media campaigns? 

 I think like any new technology or service, people are finding their way and trying to figure out what 
works and what doesn’t work.  

5: How do you think the general public views PR campaigns on social media sites?   

I think it really depends on their level of comfort with social media, and their access, and how you’re 
reaching them. If someone is on the verge of spamming, which I’ve seen, it’s like anything else, 
people turn a deaf ear, and it’s too much. So it’s really if you’re using it effectively.  

 6: What is the future of social media in your company?  

It’s growing. It’s growing and it’s an integral part. It’s not appropriate for all of our clients, but we 
certainly utilize it for the clients for whom it’s most appropriate.  It’s like any other tool that you 
have, it’s great tool as long as you use it correctly.  

7: Do you think social media should be the job of future job practitioners?  

I think it’s one of our jobs, because you’re delivering a message, you’re disseminating a message, and 
if you’re working with a client you’re an integral part of crafting how they’re perceived by their target 
markets. 

 


